CaeneHus 0 KaHAUAATE,
Y4acTBYIOLEM B KOHKypce Ha 3aMellleHHe J0kHocTH accuctent (MTIIN), (1,0 craBka),
nyHKT 1 npuka3sa ot 29.06.2023 Ne 9151/1 «O0 00bsABJIEeHMH KOHKYPCA 1J MOJOIbIX
TAJIAHTJIMBBIX NpenoaBaTeseil U UccjieoBaTe el M0 HaNpPaBJeHUI0 «MeHeTKMEeHT»»
®.1.0. Hazapenko Exarepuna AHapeeBHa

VuéHas cTereHb HET

VYuéHoe 3BaHHE HET

Hayuno-negaroruueckuii craxx HeT

KonmuectBo nyOnukanuii*, uaaexcupoBanubix B PUHIL 3, Web of Science CC 0, Scopus 0, Munekc
Xwupma no PUHI] 0, Web of Science CC 0, Scopus 0.

KonmuecTBo 3asBOK™, MOMAHHBIX C IENBI0 TMOJNyYCHUS (PUHAHCUPOBAHUS HA BBHIMOJHCHUE HAYYHBIX
UCCIICIOBAHUN OT POCCUHCKUX HaydHBIX (DOHIOB 1, OT 3apyOCIKHBIX Hay4dHbIX (POHIOB 0, U3 APYrux
BHEIIHUX MCTOYHHKOB (.

KosruecTBo 10roBopoB* Ha BBINOJIHEHNUE HAYYHBIX MCCIICIOBAHNM, B KOTOPBIX IIPETEHACHT Y4acTBOBAI,
C yKa3aHHEM Toja 3aK/IIOUCHHUs, CpOKa, Ha3BaHUS U 0o0beMa (PMHAHCHPOBAHHUSA KAXKIOrO U CTaTyca
(pyxoBOaUTEIb / UCTIOHUTEND):

- ¢ poccuiickumu HayuyHbIMU (hoHmamu: 1. «Ypoku nmangemuu Covid-19: cTpaTernyeckoe MOBEICHUE

(bupM MasIoro U cpenHero OusHeca B HEPUOL Kpusucay, 2022 roJ1, HCIIOJIHUTEID

- € 3apyOeXHBIMH Hay4YHBIMU (QoHAaMH 0,

- ¢ ApYT'MMHU BHEUTHUMU OpraHu3anusiMu 0:

OnbIT HAyYHOTO PYKOBOJCTBA U KOHCYJIbTUPOBAHUS *:

- grcno BKP 6akamaBpos 0, cnieruanuctos 0, maructpos 0,

- 9HCTI0 IuccepTanuii Maructepckux 0, kKanauaarckux 0, moxTopckux 0,

- YHCJIO BBIIIYCKHUKOB acIIMpaHTypsl 0.

OnbIT y4eOHO-METOTHIECKOH paboThI *:

- YHCJI0 pa3pabOTaHHBIX M PeaIu30BaHHBIX Y4eOHBIX KypcoB 0

- YHCII0 Y4eOHUKOB, Y4eOHBIX TOCOOHH, MPOLIEAIINX PEeAaKINOHHO-U3AATEILCKYI0 00padoTKy 0

Wnas nadopmanus, npeaocTapieHHas 10 HHUIIMATHBE KaHAUATA:

- o0y4yeHre B acUpaHType Ha mporpamme maructpartypsl (Master in Management), Bce KaHAMIATCKUE
9K3aMeHbI CIaHbI HA OLEHKY «OTIMYHOY.

- BlajieHne aHrnmuickuM s3bikoM Ha ypoBHe C1 (IELTS Academic);

- IpUHUMaJa yJacTre B MexayHaponaHoi koHpepenuun GSOM Emerging markets conference 2022 B
nepuof ¢ 04.10.2022 - 05.10.2022 B tpeke Doctoral colloquium B kauecTBe BBICTYNAIOLIETO € TOKJIAAOM
nmon Ha3BaHueMm «The impact of retailer’s CSR activities on Consumer Behavior» u 07.10.2022
IpUHMMAaJa y4yacTue B KPYIJIOM CTOJIE Ha TeMy «MapKEeTHHT B 310Xy TypOyJIE€HTHOCTHY;

- INIOJy4YeH MOJOXKUTEJIBHBIA OT3bIB HAy4YHOI'O PYKOBOAMTENS IUCCEPTALMM Ha COMCKAHUE YueHOH
CTENEeHH KaHAuIaTa HayK;

- no0OeauTeNb OHJIANH Kelic-dyeMuoHaTa «OJaMMIIaia NepBhIX»;

- IMEET OIBIT OKa3aHus IpernoaaBaTenbckux yeayr B CIIOITY.



Pesynbratsl ronocoBanust YuéHoro coBeta MuctutyTa «Boicmas mkona MeHemxkmenTa» CIIOIY:

* 3a nepuon, yKaSaHHLIﬁ B O0BSABICHHUH O KOHKYpCE



