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CIlor'y
nara 2018 r. Cankr-Ilerep6ypr
O UO. BnHorupasza CgeT/1aHa
Muxaii;ioBHa
YueHas crerieHb JOKTOp NOJIMTHYECKUX HAYK
YueHoe 3BaHue [Tpodeccop

Hay4Ho-negaroruueckuii crask

40 net 6 mecsanes

Konuuectso nmy6nukanuii 3a mocaenuue 3 roa B H3IaHUAX,
mupexkcupyeMeix PUHIL, Web of Science Core Collection vnu
Scopus

26 - PUHL (13 Hux 4 — sapo PUHLI),
1- Scopus,
3- Web of Science Core Collection

Hapexe Xupma no PUHLL, Web of Science Core Collection nmm
Scopus

Hunexc Xupiaa no PUHLL - 9 (u3 nnx 1
- sapo PUHIT)

Konnuectso 3a8BoK, MogaHHbIX 33 MOCIIEIHME TPU roja, ¢
UebIO TIONIyYeHUs! QUHAHCUPOBAHUSA HA BbIMOJHEHHE Hay4HbIX
HUCCCA0BAHUN:

- OT POCCHMCKUX HayUHBIX HOH/I0B

--OT 3apyOeXHBIX HAy4HbIX GOHHOB

- U3 APYIrUX BHCIUHHUX UCTOYHUKOB

KonnuecTso 10roBopoB Ha BLINOHEHHE HAYYHBIX
HeCe/I0BaHIiA, B KOTOPBIX 32 NOCIEAHHE TPH roj1a NPETEHICHT
Y4acTBOBAJl B KAYECTRE PYKOBOAMUTENS (OTBETCTBEHHOIO
HCTIOJIHUTENS ), ¢ yKa3aHHEM roja 3aKJIK0YEH s, CPOKA, HABBAHHA
1 o0BeMa (GUHAHCUPOBAHMS KAXKJOTO!

* C POCCUICKUMM HAyYHbIMK OHAAMH

1) OTBeTCTBEHHBINH UCNIONHNUTEND! -
07/11/2015, TIATbI exeroaHblit
MEXCIYHAPOJHBIH GOpyM B ob1acTu
MOJIMTHYECKOr0 MApPKETHHTA; e
COOCTBEHHBIE CPEACTBA By3a, 00beM —
250 TeIC.pYO.

- ¢ 3apyGexHBIMU HayUHBIMH QOHAAMH

1) Tpesen-rpant: omiara 3a cuet ponaa
EC yuacTus B kadecTse
NPHIIAIIEHHOTO UCC/ICAOBATENS B
MEXAYHAPOJHOM CEMMHApe IO
MOArOTOBKE HAYHHOTO MPOEKTa B
pamxkax rporpammel EC «Consolidated
Reseacher». IlIBenust, Viicana, [lentp -
Poccniickux u EBpazuiickux
uccaenoBatni, Mmapt 2014; 06neM —
5675 SEK.

2) Tpeses-rpaHT: oruiaTa 3a c4eT
Ilentpa Poccuticknx u Espasuiickrx
uccinienosanuit, lllserus, Yncana,
YUYacTHS B KAUYECTBE MPUTIAILIEHHOTO
HCCIIE0BATENS B MEXKIYHAPOIHOM
dopyme «Old and New: Tradition and
Innovation within the Political
Marketing Discipline». Illseuns,
VYneana, Lentp Poceuiickux u
{BPA3UKCKUX UCCIEAOBAHMIMA, ABIYCT,
2015; obwem — 2293 SEK.

- C APYI'MH BHCUIHUMH opraHuzauusmMmy

1) loroBop aBTOPCKOro 3aKasa, IIPOEKT
Ne7542, Mocksa, 05/02/2015,
PYKOBOJIUTENE aBTOPCKOTO KOJUIEKTHBA,
06veM — 3000 p., posurth ot popaku
KHHTY;

2) Jlorosop Nel011 Ha okasanme yesyr




10 peleH3upoBanuio, CaHKT-
[MerepOypr, «02» nosidps 2015 r.,
oowvem — 2000 p.;

3) Horosop Ha okazaHue ycJIyT 1Mo
peuensuposanuto, Canxr-IlerepOypr,
6/H, «11» anpens 2016 r., o6vem — 2000

P

OMBIT HAYYHOrO PYKOBOJCTBA M KOHCYJIBTHUPOBAHHUS 38
rocneaHue 3 ropa:

- HUCJIO ZlHCCGpTaLII/Iﬁ MaruCTepCcKux / KaHAUJaTCKHUX /
HOKTOPCKHUX

12 marucTepckux auccepranuii

- YUCJIO BBIITYCKHMKOB aclIMPaHTYphbl

1

OnbiT yuebHo-MeTOAMYECKOM paboThl 3a Noclieanue 3 roaa:
- 4MC10 pa3paboTaHHBIX M peasin30BaHHBIX YYEeOHBIX KypCOB

1 (onnaiin kypc — CoBpeMeHHble
TEOPHH MEX/TYHAPOJIHBIX OTHOIICHHUH)

| - 4ncio yueOHNKOB, YUeOHBIX MocoGui, nporeumux

pEeAAKIIHOHHO-H3NATEIbCKYHO o6pa60TI<:y

5

| Unas undopmanus, npenocrasiieHHas M0 MHULUATHBE
| nperennenTa

3panue [louetHsiii npogdeccop CII6TY,
Mepans opaena «3a 3acnyru mnepes
OreuectBom» 11 cTemneny,
PYKOBOAUTEND MaTrKCTEPCKOMH
nporpammsbl «CBSI3H ©
0O6IIECTBEHHOCTBHIO B Cepe
MEXK/TYHAPOIHBIX OTHOIICHHIM)
(MexyHapoHas aTTecTanust), WieH |
penxoiuierau xypHana «Journal of
Political Marketingy», Unkaro, '
(SCOPUS).




